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 Penulis ini bertujuan untuk menganalisis pengaruh brand awareness, brand 
association, perceived quality dan brand loyalty Kaskus terhadap minat beli melalui forum 
jual beli (FJB) pada member Kaskus. Penelitian ini menggunakan beberapa teori yang 
relevan yaitu teori mengenai brand , teori mengenai brand awareness, brand association, 
perceived quality, brand loyalty, serta minat beli 
 Metode yang digunakan dalam penelitian ini adalah metode survei, sedangkan jenis 
penelitian yang digunakan adalah penelitian eksplanatif (Kuantitatif). Pengambilan sampel 
populasi dilakukan dengan metode accidental sampling, Member dari kaskus atau yang biasa 
dikenal sebagai kaskuser merupakan populasi dari penelitian ini, peneliti hanya mengambil 
100 responden 
 Data primer dalam penelitian ini diperoleh berdasarkan hasil kuesioner yang 
dilakukan menggunakan media online dalam hal ini menggunakan forum kaskus, sedangkan 
data sekunder deiperoleh melalui data-data yang terdapat di dalam majalah, koran, maupun 
website. Metode pengumpulan data dilakukan dengan menggunakan skala likert. Metode 
analisis data yang digunakan dalam penelitian ini adalah anailis deskriptif, tabulasi silang, uji 
cohran, dan analisis regresi linear sederhana. 
 Berdasarkan hasil uji pengaruh terbukti bahwa keempat elemen tersebut yaitu brand 
awareness, brand association, perceived quality derta brand loyalty significakan 
mempengaruhi minat beli, wlaupun dari 4 elemen tersebut memiliki pengaruh yang berbeda 
terhadap minat beli 
 
 


























BAB 1  PENDAHULUAN 
 A. Latar Belakang Masalah........................................................................1 
 B. Rumusan Masalah...................................................................................6 
 C. Tujuan Penelitian.....................................................................................7 
 D. Manfaat Penelitian..................................................................................7 
 E. Kerangka Teori.......................................................................................8 
  1. Merk atau Brand........................................................................8 
  2. Fungsi Merk................................................................................8 
  3. Manfaat Merk..............................................................................9 
  4. Brand Awareness......................................................................12 
  5. Brand Association......................................................................16 
  6. Perceived Quality......................................................................18 








  8. Website......................................................................................26 
  9. Minat Beli..................................................................................34 
 
 F. Kerangka Konsep...................................................................................38 
 G. Hipotesa.................................................................................................45 
 H. Definisi Operasional...............................................................................45 
 I. Metodologi Penelitian..............................................................................50 
  1. Metodologi Penelitian.................................................................50 
  2. Jenis Penelitian............................................................................50 
  3. Lokasi Penelitian..........................................................................51 
  4. Populasi dan Sample....................................................................51 
  5. Sumber Data................................................................................53 
  6. Metode Pengukuran Data............................................................53 
  7. Metode Analisis Data..................................................................54 
  8. Uji Validitas dan Uji Reliabilitas..................................................57 
 
BAB II  GAMBARAN UMUM OBJEK PENELITIAN 
 A. Profil Singkat Kaskus.............................................................................61 
 
BAB III HASIL PENELITIAN 
 A. Uji Awal...................................................................................................65 
  1. Uji Cohran.....................................................................................65 
  2. Uji Validitas dan Uji Reliabilitas...................................................67 
 B. Analisis Distribusi Frekuensi & Tabulasi Silang.....................................71 
  1. Frekuensi Jawaban brand awareness............................................72 
  2. Frekuensi Jawaban brand association............................................76 







  4. Frekuensi Jawaban brand loyalty...................................................82 
  5. Frekuensi jawaban Minat Beli.......................................................84 
 
 C. Uji Pengaruh.............................................................................................86 
  1. Uji Pengaruh Variabel X1.............................................................87 
  2. Uji Pengaruh Variabel X2.............................................................91 
  3. Uji Pengaruh Variabel X3.............................................................94 
  4. Uji Pengaruh Variabel X4..............................................................97 
  
 D. Pembahasan...............................................................................................100 
  1. Analisis X1 terhadap Y....................................................................101 
  2. Analisis X2 terhadap Y....................................................................103 
  3. Analisis X3 terhadap Y....................................................................105 
  4. Analisis X4 terhadap Y...................................................................108 
 
BAB IV KESIMPULAN 
 A. Kesimpulan.................................................................................................112 
  1. Brand Awareness.............................................................................112 
  2. Brand Association............................................................................113 
  3. Perceived Quality..............................................................................113 
  4. Brand Loyalty..................................................................................114 















Tabel 1. Uji cohran............................................................................................................66 
Tabel 2. Brand Association...............................................................................................67 
Tabel 3. Uji Validitas Variabel X......................................................................................70 
Tabel 4. Uji reliabilitas Instrumen Penelitian....................................................................71 
Tabel 5. Uji reliabilitas Instrumen Penelitian....................................................................71 
Tabel 6. Frekuensi Jawaban Top of Mind Onlineshop.....................................................73 
Tabel 7. Frekuensi Jawaban Brand Recall........................................................................75 
Tabel 8. Frekuensi Jawaban Brand Association................................................................77 
Tabel 9. Frekuensi Jawaban Perceived Quality................................................................79 
Tabel 10. Frekuensi Jawaban Brand Loyalty.....................................................................82 

























Gambar 1. Asian Top Countries........................................................................................2 































Bagan 1. Piramida Brand Awareness.....................................................................................13 
Bagan 3. Brand Association....................................................................................................16 
Bagan 4. Perceived Quality.....................................................................................................19 
Bagan 5. Piramida Loyalitas................................................................................................. ...23 





























Lampiran 1. Uji Cohran 
Lampiran 2. Uji Validitas variabel X 
Lampiran 3. Reliabilitas Variabel X 
Lampiran 4. Validitas variabel Y 
Lampiran 5. Uji Pengatuh X1 ke Y 
Lampiran 6. Uji Pengatuh X2 ke Y 
Lampiran 7. Uji Pengatuh X3 ke Y 
Lampiran 8. Uji Pengatuh X4 ke Y 
Lampiran 9. Kuesioner Penelitian 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
